
With over 115 years of experience, King 
Koil is the world’s oldest global mattress 

brand with presence in more than 100 
countries worldwide. King Koil is 

continually evolving and pushing itself to 
help others attain better sleep and focuses 

on research & development of new 
technology to be at the forefront of the 

latest manufacturing trends.  

The objective of PR campaign was to Run 
a enterprise messaging strategy for King 

Koil and Micro-level message ideation 
around product & service offerings of King 

Koil.  

Challenge: King Koil being high-end lifestyle 
product, was required to be positioned 

correctly considering target groups and that 
too in the midst of demonitisation and GST 

like policy decisions being taken by 
government effecting purchasing power and 

expenditure priorities of customers.

The strategy suggested to the brand, was 
to embark on visibility-prone activities like 

store launch, new product launch to 
increase the frequency of brand visibility 
in Indian media and also to position it as 
most recognised global brand in Indian 

mattress market.

We were able to cover media 
universe including The Times of 

India, Hindustan Times, NBT, 
lifestyle magazines like Society 

Interiors, Good Homes etc. Also, 
media publications of Tier I & II 

were covered successfully.  

 Activities executed under the campaign 
included media communication via press 

release dissemination, spokesperson 
profiling, brand profiling via organisation 
features, industry story participation and 

product reviews etc.  

King Koil now enjoys benefit of being 
positioned in all leading media 

publications and reaching to the target 
audience through focused right blend of 
key messages, target publications and 

geography. 
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